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COURSE SYLLABUS

Bus W100: Business Administration 19091
       Spring, 2005; T, Th: 5:30 p.m.-6:45 p.m. in HH 107

Instructor:  
Dr. Steve Dunphy

             
Ph.D., Indiana University

             
(Major: Management)

            
M.B.A., Wharton Graduate School, University of Pennsylvania

Office:     
310 Lindenwood Hall 

Email:

sdunphy@iun.edu
Phone:
(219)980-6901
Hours:  
Tuesday, Thursday, 10:00 a.m.-12:00 p.m., Friday 3:00-5:00 p.m. 


(Friday by appointment).
Text:           
Business 8th edition (2005) by Pride, Hughes, Kapoor. Houghton Mifflin, Book Publishers. 
 

Prereqs.
None.

Withdrawal
Deadline:
March, 2005
School

The Indiana University Northwest School of Business & Economics, a Mission:
regional business school in the Indiana University system:
· provides premier undergraduate business education to the citizens of northwest Indiana by offering a balanced curriculum based upon distinctive competencies in leadership, teamwork and technology; 

· offers a part-time, market-relevant MBA program which pays close attention to leadership and teamwork with a focus on social and ethical responsibilities of leaders; serves both traditional and non-traditional commuter students in a richly diverse urban environment. 

We value high quality teaching and recognize that business and economics research, whether applied, basic, or teaching-related, is essential to that end.  
We are committed to promoting lifelong learning by offering business degrees and management development programs. We are dedicated to sustaining the vitality of our region through encouraging our faculty and students to engage in the community.
Catalogue
Business administration from the standpoint of a manager of a business firm   

Description:
operating in the contemporary economic, political and social environment.

Detailed       
This course provides an overall picture of business operations including the Course 
environment of business, trends in business today, management & organization,
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human resources, marketing, information for business strategy and finance.  These specialized fields within the business rubric shall be analyzed.  Finally, the role of business in today’s emerging society shall be examined.   
  

Objectives:  
1.  To broaden the understanding of the American free enterprise system.
2. To examine how businesses operate in our modern political, social and economic environment.
3.  To provide a general background in the elements and characteristics of business enterprise.
4.  To clarify the role of profits in our economic system. 
5.  To analyze the many aspect of business functions such as management, organization, human relations, marketing, accounting, finance, and ethics.

6.  To analyze the methods and procedures used by people in business to arrive at effective decisions.
7.  To expand and enrich your business vocabulary.

8.  To create an awareness of the varied career opportunities in business and aid in selecting a vocation or enhancing the vocation already selected.

9.  To develop an ability to articulate the influence of political, social, legal and regulatory, environmental and technological issues on business decisions.

Attendance:   You are encouraged to attend class on a regular basis.  IU Northwest’s attendance
policy notes that class participation is viewed as essential to the educational experience.  For this reason you are strongly encouraged to attend class.

Final Grade:
Your final grade will be calculated as follows:
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B-=80-82.99      F=<60
(A) Assess- 
Test 1, Chapters 1-7, 25%

ment Exer-
Test 2, Chapters 8-14, 25%

cises (75%)
Test 3, Chapters 15-22, 25% 
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(B) Business
News (20%)
Students shall use the Microsoft Office Suite to construct a “Business



Newsletter.”  Today’s business stakeholders need timely and functional information about effective business practices.  Students shall be given the 



opportunity to explain modern, business practices through the use of a one 



page (front page) newsletter using the pre-designed template on Microsoft 



Publisher, WordPerfect or Microsoft Word.  Rules for correct grammar, syntax, 



spelling, capitalization, and punctuation must be observed when composing the 



business newsletter.  Papers must be the sole work of the student (without 



outside writing or editing assistance).  The newsletter must include text art, 



contoured text, an imbedded Microsoft Excel chart, an Internet graphics file and 



multiple columns.

Students may think of themselves as management consultants.  Their task is to communicate relevant practices, techniques and procedures to the various business stakeholders about the following topics:
	Student 
	Topic of the Newsletter

	1, 17, 37
	Exploring the world of business.

	2, 24, 38
	Being ethical and socially responsible.

	3, 18, 39
	Exploring global business.

	4, 25, 40
	Navigating the world of e-business.

	5, 26, 41
	Choosing a form of business ownership.

	6, 27, 42
	Small business, entrepreneurship and franchises.

	7, 28, 43
	Understanding the management process.

	8, 29, 44
	Creating a flexible organization.

	9, 30, 45
	Producing quality goods and services.

	10, 31, 46
	Attracting and retaining the best employees.

	11,32, 47
	Motivating and satisfying employees.

	12, 19, 48
	Enhancing union-management relations.

	13, 20, 49
	Building customer relationships through effective marketing.

	14, 21, 50
	Creating and pricing products that satisfy customers.


	15, 22
	Wholesaling, retailing and physical distribution.

	16, 23
	Developing integrated marketing communications.

	17, 32
	Acquiring, organizing and using information.

	18, 33
	Using accounting information.

	19, 34
	Understanding money, banking and credit.

	20, 35
	Mastering financial management.

	21, 36
	Understanding securities markets and investments.


C) Class
1. The class participation requirement will be enforced through the completion of 

Participa-
in-class exercises and occasional case write-ups.  These exercises will receive a
tion (5%)
a(-, ( or (+ grade.  If the write-ups are not completed and/or the Class Participation score is not satisfactory, then not less then 5 and not more then 7 percentage points will
be subtracted from the student’s final grade.
2.  Seven and 5 bonus points are available. These bonus grade points will be awarded to each member of the group which comes in first and second on a majority of the group exercises.   This means that winning team members shall have 7 points added to their final averages.  Second place team members shall have 5 points added to their final averages. 


3.  Class will begin with a brief reading of the day.  Students are invited to select a short poem, section of a poem, song, quotation or other words of wisdom and read it.
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     “Mastery Learning” is a process whereby a learning approach is tailored to a particular student’s learning style so as to enable students to gain mastery over the subject matter (Bloom, 1968).  Although Dr. Dunphy may not always be able to tailor his teaching style to accommodate multiple learning styles, he will be able to allow you to implement your own learning style.  This will be accomplished through the assessment exercises.  Operationally, Bloom notes:

 . . . formative progress tests can improve students’ achievement. . . if students can be motivated to correct their errors on these tests, then their achievement gains can  be very great.

In order to accomplish “mastery learning,” Bloom suggests having students “reread particular pages of the original instructional materials.”  In short, the process of “mastery learning” will be pursued in this class following Bloom’s guidelines. 

Mastery learning does not mean that students should copy textual material word-for-word and hand in this information for credit.  That would be more reflective of mimicry rather than mastery.  For this reason, Dr. Dunphy has decided to allow you to demonstrate your knowledge of a tested concept by:

· Explaining the concept in your own words 

· Using the concept in an example and/or

· Demonstrating your mastery of the concept in any way you can.

In summary Dr. Dunphy has decided to allow you to take out a sheet of paper as you go over your final examination.  You should label the paper, “mastery learning.”  Dr. Dunphy will review the answers for each and every question on the examination and tell you the page number in your textbook where the concept can be found.  During the test review session, you will be afforded the opportunity, should you so desire, to make a list of the questions that you got wrong.  This is a voluntary option.  If you are happy with your performance, you need not engage in the mastery learning process.  If, on the other hand, you wish to demonstrate your mastery of the concept, please note that you will not be allowed to write the question word for word.  You will be allowed to summarize the concept in 7 words or less.  Your task is to demonstrate/discuss/elucidate the concept in a 2, 3 or 4 sentence (brief) paragraph.  The paragraphs should be cogent and free from spelling and grammatical errors.  As long as you demonstrate mastery of the concept, Dr. Dunphy will then re-score your examination and award you with half credit for each and every question you re-master.  For example, let’s say you receive a score of 80 on test 1 as a result of your missing 10 questions worth 2 points each.  You need merely list the numbers of the questions containing your errors, then put together your brief write-up (one paragraph next to each number of the question that was originally scored incorrect), and hand it in to Dr. Dunphy.  Dr. Dunphy will then re-score your test and change your grade from B- to A- (80 to 90) - provided you correctly answered the 10 questions you originally got wrong by demonstrating a newly found mastery of the concept.
Note:  DUE TO UNIVERSITY’ RULES:  THE TESTS DO NOT LEAVE THE ROOM.
 Tests that are taken from the room will not be eligible for Mastery Learning points and rules violation points will be assessed.
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Class      Date   Topic            COURSE OUTLINE      (Flexible)   
  1.       1/11  
Introduction, Course Syllabus

          
  2.       1/13
Chapter 1: “Exploring the World of Business.”
1/17
Martin Luther King Day.   National Holiday.  Please take some time to explore Dr. King’s legacy and its impact on us all.         
        
  3.   
1/18
Chapter 2: “Being Ethically & Socially Responsible.”


  4.   
1/20     Chapter 3: “Exploring Global Business.”
    
  5.   
1/25
Chapter 4: “Navigating the World of E-Business.”
    
  6.   
1/27
 Chapter 5: “Choosing a form of Business Ownership.”

  7. 
2/1
Chapter 6:  “Small Business, Entrepreneurship and Franchises”

  8.   
2/3
Chapter 7.  “Understanding the Management Process”  


  9.
2/8
Test 1: Chapters 1, 2, 3, 4, 5, 6, 7.

10.
2/10
Review the test.  Mastery Learner rules are in effect.

11.   
2/15
Chapter 8:  “Creating a Flexible Organization”


12.
2/17
Chapter 9:  “Producing Quality Goods and Services”


13.       2/22
Chapter 10:  “Attracting and Retaining the Best Employees.”
14.
2/24     Independent study day.  Students should begin working on their 

business newsletters.  Dr. Dunphy will be attending an academic           conference in Las Vegas, Nevada.


15.
3/1
Chapter 11:  “Motivating and Satisfying Employees.”

            15.
3/3
Chapter 12:  “Enhancing Union-Management Relations.”


16.   
3/8
Chapter 13:  “Building Customer Relationships Through Marketing.”


17.
3/10
Management Movie


3/14-3/20                   Spring Break:  No Classes


18.
3/22
Chapter 14:  “Creating and Pricing Products that Satisfy Customers”
 
19.   
3/24
Test 2: Chapters 8, 9, 10, 11, 12, 13, 14.
20.
3/29
Review the test.

21.   
3/31
Chapter 15:  “Wholesaling, Retailing, and Physical Distribution.”
      
22.   
4/5
Chapter 16:  “Developing Integrated Marketing Communication.” 

23.
4/7
Chapter 17:  “Acquiring, Organizing, and Using Information.”

          
24.
4/12
Chapter 18:  “Using Accounting Information.”

25.
4/14
Chapter 19:  “Understanding Money, Banking and Credit.”

26.
4/19
Chapter 20:  “Mastering Financial Management.”  

          
27.   
4/21
Chapter 21:  “Understanding Securities Markets and Investments.”   



28.
4/26
Final Group Game.  


29. 
4/28
Last class.  Hand in business newsletter. 
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30.    5/3
Final Exam 5:30 p.m.-7:30 p.m. 




Ch.15, 16, 17, 18, 19, 20, 21.
�.  Bloom, Benjamin S.  (1968) “Learning for Mastery,” UCLA-CSEIP, Evaluation Comment, 1, #2, p. 59
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